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simple innovations™

Contact:  Julie Molnar FOR IMMEDIATE RELEASE
Anna Barth
Robert Falls & Co.
Public Relations
216.696.0229 January, 2007
abarth@robertalls.com

Adam Chafe, V.P. Marketing
Dutch Boy

216.566.1209
ajchafe@sherwin.com

COMPANY FACT SHEET
DUTCH BOY®

WHO: Founded in 1907 and celebrating its 100" anniversary, Dutch Boy
continues to be an industry leader in delivering innovative and high-
quality paint products and packaging solutions, and is one of the most
recognizable brands in the market. Dutch Boy is a part of The Sherwin-
Williams Company® Diversified Brands Division.

WHAT: Dutch Boy Simple Innovations
Crayola® colors tinted in Dutch Boy Kid’s Room Paint
Color Simplicity color selection system
Ready to Roll™ project-sized paint container
Twist & Pour® gallon and quart paint containers
Ceiling Solution Color Transforming Ceiling Paint
DIMENSIONS® Techniques & Unique Finishes
Dirt Fighter® Interior and Exterior Paints

Dutch Boy has been used on some very prestigious jobs including:
—The Hollywood Sign
—The White House
—The Golden Gate Bridge
—Disney World
-U.S. Naval battleships and aircraft carriers

WHERE:

Headquarters: Dutch Boy
101 Prospect Avenue
Cleveland, Ohio 44115
216.566.2000
800.542.8468
www.dutchboy.com

MEDIA

SPOKESPERSONS: Adam Chafe, Vice President, Marketing
Donna Schroeder, Color Marketing & Design Specialist



